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Introduction 

1. Scope 

Oerlemans Packaging 

The most important activities of the organization:  

Oerlemans Packaging is the holding company of multiple operating companies. These 

operating companies produce flexible films and packaging.  

Oerlemans Packaging is the producer of flexible synthetic packaging and films. New film and 

packaging concepts are developed continuously, in order to support horticulture, industry, 

packaging wholesale, and retail. Our products are used world-wide. With every innovation, 

customer, quality and rendering end result is central. Through the use of our own and 

external distribution are we able to offer optimal service.  

Countries where the organization operates:  

Oerlemans Packaging operates globally. 

Location of the main office: 

The main office of Oerlemans Packaging is located in Genderen (Noord-Brabant). 

This self-declaration applies to all the companies of Oerlemans Packaging, including: 

¶ Oerlemans Packaging in Genderen 

¶ Oerlemans Plastics in Genderen and Giessen 

¶ Plasthill in Hillegom 

¶ Perfon in Goor 

¶ Fardem in Edam 

¶ OPI in Oosterwolde 

¶ Flexpack in Geldermalsen 
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Excellent Enterprise Award 

In 2015 Oerlemans Packaging won the NRK fine entrepreneurship award. Oerlemans 

Packaging received the Gold Award for the overall CSR policy on the dimensions of People, 

Planet and Profit. PRIMA Business Awards are an initiative of the Dutch Federation of 

Rubber and Plastics Industry (NRK). The prizes will be awarded every two years to 

companies in the rubber and plastics industry forefront in the field of sustainable innovation 

and sustainable business. 

The jury was unanimous in its decision Oerlemans Packaging the winner of the Gold Award 

to the performance in all three areas of άtŜƻǇƭŜΣ tƭŀƴŜǘ ŀƴŘ tǊƻŦƛǘ". According to the jury 

report CSR and customer dialogue within the group of six independent production 

companies shared vision clearly in daily practice is visible. Oerlemans Packaging is aware of 

her position and involves a long time and the full spectrum of stakeholders in carrying out 

CSR policies. These contacts lead to a continuous stream of innovation and innovation. The 

company pays much attention to training for the employees, they also have their own CSR 

trainer. 
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2. Summary 

In the following pages 40 questions from the NPR 9026 (Dutch Practice Guideline) will be 

answered. This self-declaration describes where we are now. It is a starting point and it 

provides a foundation for improvements. The systematic answering of the 40 question has 

positively stimulated us. Further, it challenges us to get a better vision and be more aware 

of the CSR key-issues. These subjects already were part of the operations, but have received 

more attention and more immersion now. We will focus on different subjects, which are 

concretely stated in the next chapters.  

Thanks to the collective project with the trade association NRK (the federation of Dutch 

rubber and synthetic material industries) we are developing a more emphatic vision on CSR.  

This has a positive influence on our identity. During this process we have been able to 

improve our identity on the relevant stakeholders, which adds value to the operations and 

creates opportunities to positively and actively shape the CSR key-issues within our chain. 

In case of questions or substantive accountability feel free to contact:  

Oerlemans Packaging 

Therèse van Vuren  

E-mail: tvv@oerlemansplastics.nl 

Telephone number: +31 416 358100 
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3. CSR-principles 

Declaration of account 

Our organization declares account for the effects on society, the economy and the 

environment.  

 

¶ As participant of the MJA3 program (An agreement for multiple years concerning 

energy efficiency) we report our energy consumption annually and empower a 

reduction of 2% per year.  

¶ Periodical we conduct measurements to prevent negative effects on the 

environment. This is recorded in our environmental licence and is preserved by the 

government.  

¶ Through a social annual report we present information about our 

effects on the society to relevant stakeholder. We started this in 

2015.   

¶ Through a financial annual report we present information about our 

effects on the economy to relevant stakeholders. 

¶ We are accounted for the measures we took to prevent repetition of 

identified negative effects from our operations on the society, 

environment, and economy. 

¶ Through a system, which is recognized by Risico Invertarisatie & 

Evaluatie (Risk inventarisation & evaluation, RI&E), we take 

responsibility regarding the risks our employees face and limit these 

risks.  

¶ We are accounted because of our BRC Packaging and Packaging Materials 

certification. All companies conform to ISO 26000 and we will take annually account 

about this in our management review. Oerlemans Plastics is ISO 14001 certified and 

Plasthill and Fardem are ISO 9001 certified. 
 

Resources: 

¶ MJA-3 report 

¶ ISO 14001 and ISO 9001 audit report 

¶ BRC Packaging and Packaging Materials audit report 

¶ Management review 

¶ Financial annual report 

¶ RI&E report and plan of action 

¶ ISO 26000 

 

             

http://www.google.nl/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwigueKLgcrUAhXPLFAKHaZJD1IQjRwIBw&url=http://www.nrk.nl/themas?dossierid%3D983105536%26title%3DDOSACT%2BClean%2BSweep&psig=AFQjCNHcA5pATkMzBhKaJVmCLwMQmSYzBQ&ust=1497965120750936


Self-declaration ISO 26000 - argumentation 

 

 

2019           Page 7 of 35 

Transparency 

Our organization is transparent when it comes to decision and activities which affect the 

environment. 

 

¶ The target, the nature, and the location of our activities. 

¶ The way decision comes about. 

¶ Which officials have responsibilities and competence from their function in the 

context of decision making. 

¶ Whom has which function within our organization in the context of decision making.  

¶ How our CSR-achievements are evaluated. 

¶ Our CSR-achievements on significant topics.  

¶ Our financial achievements. 

¶ The consequences of our policy, organizational decisions, and activities on 

surroundings (stakeholders, society, environment etc.)  

¶ Who we regard as our stakeholders.  

¶ The way in which we select stakeholders 

¶ How identified stakeholders are engaged with the organization. 
 

Resources: 

¶ Our internet page: www.oerlemanspackaging.nl 

¶ Management review  

¶ Reports audits BRC Packaging and Packaging Materials, ISO 9001 and ISO 14001  

¶ Terms of delivery: 

http://beheer.oerlemansplastics.nl/userfiles/10/files/Verkoopvoorwaarden%20OERLEMANS%20PLAS

TICS%20BV%281%29.pdf 

¶ OKComply (system to comply to regulation), relevant stakeholders (environmental municipality). 

¶ Self-declaration on the NEN publication platform and website: www.oerlemanspackaging.nl  

 
 

 

 

 

 

 

 

 

 

 

 

PHA ς Poly Hydroxy Alkanoaten, first kilo in 2016 handed to Oerlemans Plastics, raw material made of sewage sludge. 

  

http://www.oerlemanspackaging.nl/
http://beheer.oerlemansplastics.nl/userfiles/10/files/Verkoopvoorwaarden%20OERLEMANS%20PLASTICS%20BV%281%29.pdf
http://beheer.oerlemansplastics.nl/userfiles/10/files/Verkoopvoorwaarden%20OERLEMANS%20PLASTICS%20BV%281%29.pdf
http://www.oerlemanspackaging.nl/
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Ethnical behaviour 

Our organization behaves in an ethnical manner.   

 

This ethnical behaviour is formalized: 

¶ Establishment of NRK collective Code of Conduct to formalize ethnical behaviour. 

¶ Use of own internal Code of Conduct 

¶ Use of Supplier Code of Conduct. 

¶ Allow people within and outside our organization to report unethical behaviour, 

without fear for reprisals. 

¶ Identify and prevent or solve conflicts of interests inside the whole organization that 

could lead to unethical behaviour.  

¶ Announcement of codes of conduct that are expected of different people within and 

outside the organization (for example executives, employees, suppliers, contractors, 

owners, managers) within the scope of ethical behaviour.  

¶ Label and apply standards for ethnical behaviour. They should match with our 

objectives, activities, and NEN-ISO 26000. 

¶ Announcing core values and principles in the context of ethical behaviour.  

¶ Ethnical rules are recorded in the guidelines for employees. 
 

Resources: 

¶ Code of Conduct, intern document 

¶ Code of Conduct from the NRK 

¶ Supplier Code of Conduct 

 

Respect the interests of stakeholders  

 

Our organization respects the interests of stakeholders and responds to these interests. 

 

The activities described below are carried out for the realization of this principle:  

¶ Manage that interests of our stakeholders take broader social expectations in 

consideration. 

¶ Examine if and how stakeholders are able to contact us to exercise influence.  

¶ Examine how stakeholders can influence the activities of our organization. 

¶ Manage that the organization can react to concerns of our stakeholders. 

¶ Examine who our stakeholders are. 
 

Resources: 

¶ Stakeholder analysis, chapter 2 
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Respect the legal system  

 

Our organization respects the current laws and regulations. 

 

We undertake several activities to respect the laws and regulations, namely:  

¶ Secure that periodically judged if the organization satisfies the laws and regulations. 

¶ Manage that our employees are informed about the latest and relevelant laws and 

regulations, so they can meet these standards.  

¶ Examine if measures must be made in order to accomplish that our activities are in 

accordance with the laws and regulations.  

¶ Secure that our organization respects the laws in every country where we are active, 

even when governmental enforcement is defective. 

¶ Manage that our organization constantly is informed about applicable laws and 

regulations. 

 

 

Statement/examples: 

We make use of supplier questionnaires. If these questionnaires are not satisfactorily 

completed, there is a possibility that the supplier will be visited by one of Oerlemans 

tŀŎƪŀƎƛƴƎΩǎ ŜƳǇƭƻȅŜŜǎΦ ²Ŝ Ƴŀƛƴǘŀƛƴ ŎƭƻǎŜ ŎƻƴǘŀŎǘ ǿƛǘƘ ƻǳǊ ǎǳǇǇƭƛŜǊǎΣ ŎǳǎǘƻƳŜǊǎΣ 

employees and authorized supervision. Our suppliers sign our Supplier Code of Conduct. 

By using the business files we ensure that we comply with the applicable laws and 

regulations. Periodically, the AIM (activity decision internet module) is re-executed, to 

guarantee that we comply with the applicable laws and regulations and if needed, to 

accomplish changes. Lƴ нлмт ǘƘŜ άhƴŘŜǊƴŜƳƛƴƎǎŘƻǎǎƛŜǊέ ǿƛƭƭ ǉǳƛǘΣ ǿŜ ǿƛƭƭ ōŜ ǿƻǊƪƛƴƎ ǿƛǘƘ 

OKComply. 

We are subscribed to the newsletters of the NRK, multiple newsletters from government 

agencies, membership of several professional journals etc. These information sources are 

actively checked on amendments to law and regulations.   

 

Respect the international codes of conduct  

 

Our organization respects the international codes of conduct.  

 

The activities described below are carried out to satisfy this principle. We examine if our 

ƻǊƎŀƴƛȊŀǘƛƻƴ ƛƴǾƻƭǾŜǎ ƛƴΥ Ψrespect the international codes of conduct in countries where laws 

and regulations do not protect the environment or society good enough or is in conflict with 

ǘƘŜ ƛƴǘŜǊƴŀǘƛƻƴŀƭ ŎƻŘŜǎ ƻŦ ŎƻƴŘǳŎǘΩΦ  

 

The following activities have been undertaken: 
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¶ There is examined if this statement applies to our organizationΥ ΨǘǊȅ ǘƻ ŎƻƴǾƛƴŎŜ 

relevant organizations and authorities that contradictory laws and regulations with 

international codes of conduct need to be adƧǳǎǘŜŘΩΦ 

¶ ¢ƘŜǊŜ ƛǎ ŜȄŀƳƛƴŜŘ ƛŦ ǘƘƛǎ ǎǘŀǘŜƳŜƴǘ ŀǇǇƭƛŜǎ ǘƻ ƻǳǊ ƻǊƎŀƴƛȊŀǘƛƻƴΥ Ψreconsider ate our 

relations and activities in areas where the international codes of conduct are not 

ŀŎŎƻƳǇƭƛǎƘŜŘΩΦ 

  

 

Respect the human rights  

 

Our organizations respects and acknowledges the universal human rights.  

 

We are aware of the importance of these rights and: 

¶ Examine and guarantee that our organization respects the international codes of 

conduct.  

¶ Examine and guarantee that our organization takes measures in situations where 

human rights are violated in context of operations, value chain and/or our sphere of 

influence. 

¶ Examine and guarantee that our organization respects the universal human rights in 

every country, culture and situation.  

¶ Examine if this statement applies to our organization: 'prevent complicity in violating 

international codes of conducts by other organƛȊŀǘƛƻƴǎΩ  

 

Oerlemans Packaging will not cooperate with businesses and organizations who direct or 

indirect are involved in violating universal human rights. In our Code of Conduct we endorse 

these universal human rights. We give our employees the space to develop their selves and 

evolve their talents.  
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4. Stakeholders 

Identification of the stakeholders 

The organization has identified the stakeholders as follows.  

 

We participate in collective projects organized by the branch (NRK) in context of ISO 26000. 

Therefore, we examined the relevant stakeholder groups and in a series of workshops we 

evaluated and complemented these groups. As a result we were able to test if Oerlemans 

Packaging lived up to the outcomes. If necessary, we made some changes.    

 

Who are the stakeholders of your organization?  

We have separated our stakeholders in the following eleven groups:  

¶ Suppliers ¶ Our own organization ¶ Customers 

¶ Line associations ¶ Shareholders ¶ Banks/ insurance companies 

¶ Competitors ¶ Government ¶ Civilians/neighbours 

¶ Non-government 
organizations 

¶ Media  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Suppliers 

Our own 

organization 

/employees 

Customers 

Competitors 

Government Civilians 

/neighbours 

Non government 

organizations 
Media 

Shareholders 

/owner 
NRK 

Banks/ insurance 

companies 

Black: stakeholders who currently are involved in CSR 
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Including the stakeholders 

Our organization involves stakeholders in her policy to:  

 

¶ Gain understanding in the impact that our decisions and activities have on specific 

stakeholders. 

¶ Get to know if our positive impact on the environment can be enlarged and our 

negative impact can be reduced. 

¶ Judge our CSR achievements. 

¶ Be transparent about what we do (our activities and decisions). 

 

Oerlemans Packaging started conversations with her stakeholders concerning the following:  

¶ There are meetings with local residents about future building plans.  

¶ There are also meetings with non-governmental organizations (like Recycling 

network, Plastic Soup Foundation etc.).  

 

 
Oerlemans Plastics aspargus film biodegradable; prevent the use of herbicides  
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5. Key issues 

Research questions CSR key issues: determination of relevance 

In the determination of relevant subjects we considered:   

 

¶ Our activities and decisions. 

¶ Activities and decisions of organizations in the value chain and the sphere of 

influence of our organization.  

¶ Daily activities and extraordinary situations.  

 

Determine the relevance of CSR issues 

The following subjects are relevant:   

The NRK collective impact sessions and stakeholder dialogues proved that all CSR issues are 

relevant for Oerlemans Packaging. However, there are differences in the degree of 

relevance. The most relevant subjects are: 

 

Subject Key issue 

Sustainable use of resources. Environment 

Prevention of environmental pollution. Environment 

Integrate CSR in decision-making processes and structures. Management 

Pursue and promote fair competition. Fair business 

Maintain and improve health and safety at work. Labour practice 

Offer good working conditions and social protection.  Labour practice 

Offer personal development and training in the workplace. Labour practice 
 

The consulted stakeholders confirmed our image and added: 

 

Subject Key issue 

Promote CSR in the value chain. Honest business 

Prevent and adequate solving of complaints. Consumer matters 
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Plastics can be a smart packaging material. We need much less 

raw material required in relation to other materials 
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The relevance of the different issues, at the level of CSR issues, are as following: 

 
Research questions CSR key issues: determination of significance 

 
The criteria below were used to determine the significant subjects: 

 

We have talked about the effectivity of actions on significant subjects 

with the other participant of the NRK collective ISO 26000 project. 

Systematically, all the relevant CSR subjects were discussed. The 

result has been showed to the representatives from three 

stakeholder groups: employees, suppliers, and customers.  
 

Determine the significance of CSR issues 

The following subjects are significant: 

 

The NRK collective impact sessions and stakeholder dialogues proved 

that most of the CSR issues are significant for Oerlemans Packaging. 

However, there are differences in the degree of significance. The 

most significant subjects are: 

Subject Key issue 

Maintain and improve health and safety at work. Labour practice 

Offer good working conditions and social protection. Labour practice 

Offer personal development and training in the workplace. Labour practice 

Prevention of environmental pollution. Environment 

Sustainable use of resources. Environment 

Integrate CSR in decision-making processes and structures. Management 

OPI food packaging prevents foodwaste  
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The consulted stakeholders confirmed our image and added: 

 

Subject Key issue 

Protestation ƻŦ ŎƻƴǎǳƳŜǊǎΩ ƘŜŀƭǘƘ ŀƴŘ ǎŀŦŜǘȅ. Consumer matters 

Pursue and promote fair competition. Honest business 

Pursue and promote fair competition. Consumer matters 

Stimulation of employment. Involvement in the development 

of the community 

 

The significance of the different issues, at the level of CSR issues, are as following: 

 
Research questions CSR key issues: prioritize the CSR issues 

 
In the determination of the priority of the subjects is considered: 

¶ Our achievements according to laws, regulations, and international codes of 

conduct.  

¶ Our achievements according to ǘƘŜ άǎǘŀǘŜ ƻŦ ŀǊǘέ ŀƴŘ άōŜǎǘ ǇǊŀŎǘƛŎŜǎέΦ 

¶ The extent in which the subject contributes to or devaluates our goals.  

¶ The costs versus the benefits of taking action related to the topic. 

¶ The convenience and the speed in which actions can be taken, the άǉǳƛŎƪ ǿƛƴǎέΦ 
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Determine the priority of CSR issues 

 
Following subject have the priority:   

 

The following subjects have the priority for Oerlemans Packaging.  

This is a graphical representation that states all CSR themes:  
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ƻǊƎŀƴƛȊŀǘƛƻƴ 

- Prevention of environmental pollution 
- Sustainable use of resources 

- Prevent and adequate solving of complaints 

- Health and safety at work 
- Working environment and social protection 
- Personal development and training in the workplace 


